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Suruchi endeavor in Skill/ Entrepreneur Development Domain 

 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture 
Indira Gandhi National Open University (IGNOU) De-
tails as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com 

 
New admissions are closed  
 

Indian Dairy Map 2017 launched on 27th 
October, at Pune. 

Aspiring entrepreneurs might attend our 
introductory session (Free) on how to set up 
dairy farm and plant on every 
2ndand4thSaturday of month from 2 PM to 5 
PM, Prior registration is must and for that 
contact our office. 
For more information please email on in-
fo@suruchiconsultants.comor contact at +91 
0120 4320845 

  55thDairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida 25th, 26th& 27th Nov, 
2018 with Guided Tour to a Dairy Farm plus 
a milk processing plant. 

For more information please follow the link:  

http://www.skilldairy.com/pdf/3_53rd_DEDPBR
OCHURE.pdf 

3rd Practical Dairy Entrepreneurship Devel-
opment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida on 17th to 
22nd Dec 2018. 

For more information please follow the link:  

http://www.skilldairy.com/pdf/4_2nd%20PDED
P_Brochure.pdf 

Suruchi is launching 1st Second Level Dairy 
Entrepreneurship Development Program 
(DEDP- Level II) 2018 one week intensive 
hand on Dairy Farm. Dates will be an-
nounced soon. 

For more information please email on in-
fo@suruchiconsultants.comor contact at +91 
0120 4320845 

Suruchi has launched Online Dairy Entre-
preneurship Development Program 
(ODEDP). It is 12 weeks program. Registra-
tions are open till 15th Nov, 2018 for 4th 
batch. 

Watch-
Vid-
eo:https://www.youtube.com/watch?v=5iS
432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-
ment Program (RDEDP) Dates will be announce 
soon  

http://www.skilldairy.com/pdf/1_4th%20RDEDP
_BROCHURE.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised on 
21st & 22nd November 2018 at C-49 Sector 65 
Noida. 
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Indian News 

FSSAI launches new campaign to eliminate trans fats by 2022 
NOVEMBER 30, 2018 

https://www.thehindubusinessline.com/news/national/fssai-launches-new-campaign-to-eliminate-trans-fats-by-

2022/article25636525.ece 

 

EW DELHI, NOVEMBER 30 

The Food Safety and Standards Au-

thority of India (FSSAI) on Friday 

launched a new mass media cam-

paign calling for the elimination of 

industrially produced trans fat in the food sup-

ply. 

Called “Heart Attack Rewind”, the 30 second 

public service announcement (PSA) - the first 

mass media campaign of its kind – will support 

FSSAI’s global target of eliminating trans fat in 

India by the year 2022, a year ahead of the 

global target by the World Health Organization 

(WHO) for complete elimination of trans fat, a 

statement said here. 

Globally, trans fat intake leads to more than 

500,000 deaths of people from cardiovascular 

disease every year. Trans fat are made by add-

ing hydrogen to liquid vegetable oils to make 

them more solid, and to increase the shelf life 

of foods. Trans fat are largely present in Vana-

spati, margarine and bakery shortenings, and 

can be found in baked and fried foods. 

“FSSAI is committed to reducing the industrially 

produced trans fatty acids to less than 2% by 

the year 2022 in a phased manner. This is in line 

with our objective to get Freedom from ‘Trans 

Fat: India@75.’ I am hopeful that this media 

campaign will educate consumers about the 

harmful effects and its link to cardiovascular 

diseases,” Pawan Agarwal, FSSAI CEO, said 

“Heart Attack Rewind” warns citizens about the 

health hazards of consuming trans fat and of-

fers strategies to avoid them through healthier 

alternatives. 

In May 2018, WHO launched a comprehensive 

plan to eliminate industrially-produced trans fat 

from the global food supply by 2023. REPLACE 

provides a roadmap about how countries can 

remove and replace all trans fat from their food 

supplies with the intention to eradicate it from 

the globe. 

FSSAI’s plan to lower the levels of trans fat in 

India’s food supply from the present <5 per cent 

to <2 per cent 

“Heart Attack Rewind” will be broadcast in 17 

languages for a period of four weeks on major 

digital platforms such as YouTube, Facebook, 

Hotstar, and Voot. Additionally, the campaign 

will also be placed on radio channels and out-

door hoardings in Delhi/NCR. A corresponding 

social media campaign will also highlight the 

harmful effects of trans fat on people’s health

. 
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AllOut cofounder to buy dairy tech startup Mr. Milkman  

Nov 30, 2018, 08.40 AM IST  

https://economictimes.indiatimes.com/small-biz/startups/newsbuzz/allout-cofounder-to-buy-dairy-tech-startup-

mr-milkman/articleshow/66875181.cms 

 

HMEDABAD: Anil Arya, who cofounded 

mosquito repellent brand AllOut and 

sold it in 2005, is making a comeback 

by acquiring dairy tech startup Mr. Milkman.  

Arya, along with a few other investors, is setting 

up a company in Singapore to acquire the whole 

of the Gurgaon-based startup, people familiar 

with the development told ET. “We will be in-

vesting in Mr. Milkman through our family of-

fice in Singapore,” Arya told ET in an email re-

sponse. He declined to share the details.  

Samartha Setia, founder of Mr. Milkman, too 

confirmed that Arya will be investing in the 

company. “I cannot disclose the details of the 

investment at the moment,” he said.  

Founded last year, Mr. Milkman is an enabler 

for dairy players, managing their entire business 

including customer subscriptions and deliveries 

through its platform. Its clients include Milk 

Mantra, WHYTE Farms, Just Doodh, Go4Life, 

and Milk Valley Farm’s.  

 

Arya brothers – Naveen, Anil and Bimal — in-

troduced liquid mosquito repellent AllOut brand 

in India through their firm Karamchand Appli-

ances, and had the first mover advantage in 

liquid vaporizers, industry sources said.  

 

Its first TV commercial, aired first in 1996 on 

Doordarshan channels — showing an animated 

frog eating away mosquitoes by snapping its 

tongue — is considered a legendary advertise-

ment.  

In 2005, the Arya brothers sold Karamchand 

Appliances to US-based SC Johnson & Son. After 

that, they maintained a low profile and not 

much is known of them in the public domain.  

Somewhere around 2016-17, Naveen Arya, 

along with Tarun Joshi, Indian director of UK-

based private equity firm 3i, had invested $2 

million in Indian Gifts Portal (IGP).  

 

FSSAI not to allow use of terms like natural and traditional on labels 
Friday, 30 November, 2018, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/fssai-not-to-allow-use-of-terms-like-natural-and-traditional-on-labels-45187 

 

ood businesses in India will not be able 

to use words or phrases such as natural, 

fresh, original, traditional, authentic, 

genuine and real on food labels except under 

specific conditions detailed as per a notification 

issued by FSSAI.  

 

The regulations — Food Safety and Standards 

(Advertising and Claims) Regulations, 2018, — 

will pertain to claims and advertisements by 

Food Business Operators (FBOs) in respect of 

their food products. The regulations will come 

into force from July 1, 2019.  

According to the regulations, such restrictions 

are primarily aimed at limiting an open-ended 

use of these words/phrases by food businesses 

on frivolous grounds.  

Further it states that the FBOs need to put a 

disclaimer when the trademark, brand name or 

fancy name containing adjectives such as “natu-
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ral,” “fresh,” “pure,” “original,” “traditional,” 

“authentic,” “genuine,” “real,” and so on, ap-

pearing in the labelling, presentation or adver-

tising of a food is such that it is likely to mislead 

consumer as to the nature of the food.  

In such cases a disclaimer in not less than 3mm 

size shall be given at appropriate place on the 

label stating that – “*This is only a brand name 

or trademark and does not represent its true 

nature.” 

As regards to the advertisements in respect of a 

food product that undermines the importance 

of healthy lifestyles or portrays the food prod-

uct as a complete replacement of normal meal, 

they are not permitted.  

Food businesses are also prohibited to advertise 

or make claim undermining the products of 

other manufacturers so as to promote their 

own food products or influence consumer be-

haviour. 

The apex regulator says that these regulations 

shall come into force on the date of their publi-

cation in the Official Gazette and FBOs shall 

comply with all the provisions of these regula-

tions by July 1, 2019. 

“These regulations are aimed at establishing 

fairness in claims and advertisements of food 

products and make food businesses accounta-

ble for such claims /advertisements so as to 

protect consumer interests” says the statement 

by FSSAI.  

It is pertinent to mention here that many claims 

by the FBOs prove in contravention to the actu-

al product offering and keeping in view of the 

mismatch the FSSAI has prescribed norms in 

various schedules of these regulations with re-

lated criteria, which shall guide the FBOs while 

dealing with claims and advertisements.  

Several of the claims are permitted to be made 

by FBOs without the need for seeking prior ap-

proval from the food regulator and only those 

claims which are not standardised under these 

regulations may require approval from the food 

authority and should be supported with sound 

scientific basis, according to FSSAI.  

Also, the regulations offer a detailed procedure 

for approval of claims and food businesses may 

seek prior approval from FSSAI for reduction of 

disease risk claims other than those specified in 

these regulations.  

These regulations contain several sections de-

tailing definitions; general principles for claims 

and advertisements; criteria for nutrition claims 

(including nutrient content or nutrient compar-

ative claims), non-addition claims (including 

non-addition of sugars and sodium salts), health 

claims (reduction of disease risk), claims related 

to dietary guidelines or healthy diets, and con-

ditional claims; claims that are specifically pro-

hibited; and procedures for approval of claims 

and redressal of non-compliances under these 

regulations. 

Any person, including a third party, who adver-

tises or is a party to the publication of any mis-

leading advertisement not complying with these 

regulations would be penalised with a fine ex-

tending upto Rs 10 lakh, as per Section 53 of the 

Food Safety and Standards Act, 2006, according 

to the statement by FSSAI. 

 

 

 

 



Introduce artifical sweetener labelling on beverages sold through vending machines: FSSAI 
Published on November 29, 2018 

https://www.thehindubusinessline.com/economy/introduce-artifical-sweetener-labelling-on-beverages-sold-

through-vending-machines-fssai/article25625339.ece 

 

EW DELHI, NOVEMBER 29 

The Food Safety and Standards Au-

thority of India (FSSAI) is proposing 

to make amendments in the Food 

Safety and Standards (Prohibition 

and Restrictions on Sales) Regulations, 2011 to 

introduce labelling of artificial sweetener on 

beverages sold through vending machines. 

Currently, companies need to mandatorily de-

clare the presence of artifical sweetener in eve-

ry package of food (which is permitted to use 

artificial sweetener) on its labelling as well as in 

their advertisements. 

Prominent labelling 

The FSSAI has proposed that if a beverage 

product containing artificial sweetener is sold 

through vending machines, “a display or label” 

declaring the presence of artificial sweetener 

“shall be placed on the cups or in the container 

in which the product is served”. 

It is also proposing to make it mandatory for a 

prominent display or labelling on the vending 

machine. The regulator has now sought views 

from the industry and other stakeholders. 

Meanwhile, FSSAI is also looking to bring 

amendments to set maximum permissible limits 

for presence of metal impurities besides other 

contaminants such as Aflatoxin in various food 

products. This is being done through a seperate 

draft of regulations. 

For instance, In the case of milk, FSSAI is pro-

posing to set maximum permissible limits for 

aflatoxin M1 at 0.5 µg/kg, 6 µg/kg in skimmed 

milk powder and 4 µg/kg in whole milk powder. 

Setting limits 

Recently, raw and processed milk samples were 

tested for presence of aflatoxin among other 

adulterants and contaminants as part of the 

National Milk Quality Survey 2018. 

In its draft Food Safety and Standards (Contam-

inants, toxins and Residues) Amendment Regu-

lations, 2018, it proposes limits for metal con-

taminants such as lead, chromium, copper, tin, 

cadmium, and arsenic. These maximum permis-

sible limits of these metal contaminants have 

been proposed for a wide range of food prod-

ucts such as concentrated soft drinks, edible oils 

and fats, hard-boiled sugar confectionery, 

among others. 

FSSAI writes to IT Ministry on fake social media videos on food quality 
November 27, 2018 

https://www.thehindubusinessline.com/info-tech/fssai-writes-to-it-ministry-on-fake-social-media-videos-on-food-

quality/article25607534.ece 

 

EW DELHI, NOVEMBER 27 

The Food Safety and Standards Au-

thority of India (FSSAI) has written 

to the Ministry of Electronics & IT 

expressing concern over the prolif-

eration of fake videos and messages on social 

media that spread rumours on the safety and 

quality of food available in the country. 

In its communication, it has urged the Ministry 

to put in a place a mechanism to track such fake 
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videos so that “perpetrators of such mischie-

vous videos could be brought to book and penal 

action can be initiated against them.” 

In the past, FSSAI has had to counter rumours 

and public fear regarding presence of “plastic 

rice and plastic eggs” which was triggered by 

circulation of fake videos on social media. 

FSSAI said more recently a “fake video” on the 

presence of melamine in milk went viral on the 

social media which “maliciously projected that 

FSSAI had given permission for use of melamine 

in milk.” 

The food safety authority clarified that under 

the food safety regulations, the use of mela-

mine as an ingredient or as an additive is not 

permitted in any food product. It added that it 

has prescribed maximum limits for melamine in 

food, including milk, under the regulations only 

to address the “incidental presence” of mela-

mine as a contaminant. 

In a statement, Pawan Agarwal, CEO, FSSAI, 

said, “Such false propaganda is neither good for 

citizens nor for food businesses. This erodes 

confidence of the public in the food control sys-

tem in the country. It also erodes global trust in 

our food system and food businesses and po-

tentially has far reaching public health, social 

and trade implications.” 

On its part, the Ministry of IT & Electronics has 

been pushing messaging app Whatsapp to set 

up a mechanism to clamp down on fake mes-

sages and videos on its platform. 

Companies face ordeal 

FSSAI’s efforts to tackle fake social media posts 

and videos come at a time when several pack-

aged food companies have also been going 

through the ordeal of fake and malicious social 

media posts regarding their food products. 

Some food companies also have had to take 

legal measures to counter such posts. 

According to the interim report of the National 

Milk Quality Survey 2018, released earlier this 

month by FSSAI, less than 10 per cent of the 

milk samples were found to have contaminants, 

which were largely due to poor farm practices. 

The survey findings are based on tests done on 

over 6,400 samples of raw and processed milk 

across States, for quality parameters, adulter-

ants as well as contaminants. 

FSSAI said it is currently engaging with stake-

holders for “root cause analysis” so that appro-

priate corrective and preventive action could be 

taken.

 

National Milk Day: 10 facts on Verghese Kurien, the Milkman of India 
NOVEMBER 26, 2018 

http://mommies.today/national-milk-day-10-facts-on-verghese-kurien-the-milkman-of-india/ 

 

ost parents make their children drink 

at least a glass of milk a day and why 

not? Milk is an important source of 

calcium, protein and other nutrients and bene-

fits a child’s health. While the country has an 

abundance of milk today, the situation was 

quite different around the mid-20th century. 

And it all changed, thanks to Verghese Kurien, 

the man who is known as ‘Father of the White 

Revolution’ in India. 

1. Verghese Kurien was born into a well-to-do 

Syrian Christian family in Kozhikode, Kerala, on 

November 26, 1921. 
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2. Kurien was only 14-years-old when he gradu-

ated in Science from Loyola College in 1940 and 

obtained an Engineering degree from Guindy 

College of Engineering in Chennai. Later, as des-

tiny would have it, he studied Dairy Engineer-

ing, although he was unhappy with it at the 

time. 

3. A keen military cadet and boxer at college, 

Kurien initially wanted to join the army as an 

engineer. 

. While posted at Anand, a municipality in Guja-

rat, which came to be known as the Milk Capital 

of India, Kurien found himself a home at Kaira 

District Cooperative Milk Producers’ Union Lim-

ited, run by Tribhuvandas Patel. As he packed 

his bags to leave, Patel asked him to help out 

the fledgling operation with technological sup-

port and those few months marked the turning 

point for Kurien, changing his life and that of 

hundreds of thousands of India’s farmers. 

5. Patel bought new machinery, increasing the 

capacity of the cooperative from 200 litres of 

milk in 1948 to 20,000 litres in 1952, and the 

Anand model of cooperative started growing. 

6. The word ‘Amul’ was suggested in 1957 by a 

chemist at the laboratory. It comes from a San-

skrit word “Amoolya” which means priceless. It 

also stood as an acronym for Anand Milk Union 

Limited. 

7. A key invention at Amul, the world’s first, was 

the production of milk powder from the abun-

dant buffalo milk, instead of from the conven-

tional cow milk, short in supply in India. 

8. Kurien received several awards, including the 

Ramon Magsaysay Award, Wateler Peace Prize, 

World Food Prize, Padma Shri, Padma Bhushan 

and Padma Vibhushan. 

9. Kurien’s support was crucial in making, the 

‘Amul girl’ ad campaign (advertising with a larg-

er public message), one of the longest running 

for decades now. 

10. Kurien died at the age of 90, after a brief 

spell of illness, on September 9, 2012 at a hospi-

tal in Nadiad, near Anand. 

 

What ails the Indian dairy industry? 
November 26, 2018 

https://www.businesstoday.in/current/corporate/what-ails-the-indian-dairy-industry/story/294782.html 

 

 
he last couple of years have seen the 

entry of global dairy majors such as Lac-

talis and Fonterra into the Indian mar-

ket. The growing Indian consumption story and 

the steady rise of per-capita demand for dairy 

products is definitely a huge incentive for them 

to be in India. Dairy growth in India is happen-

ing at a time when demand has considerably 

slackened in the matured markets of Europe 

and the US. Despite being part of the most ex-

citing dairy story, most of the global dairy ma-

jors in India don't find the world's largest milk 

producing country to be motivating enough.  

"Around 60-70 per cent of the milk that global 

dairy companies procure in India is exported. T 



But the export counter isn't working as the de-

mand for milk has dropped in global markets," 

points out a senior dairy industry professional. 

Milk export price in 2013-14 was Rs 250 per 

litre, which has now dropped to Rs 140 per litre 

due to a dip in demand. 

When Fonterra announced its joint-venture 

with the Future Group a few months ago, dairy 

experts said that one of the reasons interna-

tional players were coming to India was the 

dipping of milk prices, despite the complex milk 

procurement system.  Milk prices across the 

country have dipped by over 50 per cent in the 

last few months and milk procurement has also 

come down.  

 

Australia-based MoooFarm train 200,000 Indian dairy farmers by 2020 
November 26, 2018 15:34 IST 

https://www.business-standard.com/article/current-affairs/australia-based-mooofarm-train-200-000-indian-dairy-

farmers-by-2020-118112600396_1.html 

 

ustralia-based MoooFarmMonday said 

it will train 200,000 Indian dairy farm-

ers by 2020 to develop their skills in 

areas like cattle nutrition with a view to increas-

ing farmers' income by at least 20 per cent. 

MoooFarmwill train the farmers through UDAY, 

a skill development firm, which is its partner in 

India.  

The firm said it will also launch a hashtag called 

#TheColorofMilk on the occasion of National 

Milk Day, asking people to find the purity of 

milk. 

November 26, which marks the birthday of Ver-

gheseKurien, known as the father of the White 

Revolution in India, is observed as National Milk 

Day. 

"Our master trainers are providing content to 

farmers for scaling up, which is being delivered 

through village-level entrepreneurs. Our target 

states include Uttar Pradesh, Madhya Pradesh, 

Rajasthan, Andhra Pradesh, Haryana and Od-

isha," MoooFarmFounder Param Singh told PTI. 

Around 68.7 per cent of milk and milk products 

sold in the country are not as per the standards 

of Food Safety and Standards Authority of India 

(FSSAI), an official of Animal Welfare Board had 

said in September. 

MoooFarm is an innovative Australian agri-tech 

company that uses global leadership and exper-

tise in the area of skills, agribusiness and tech-

nology to drive social change in developing 

countries such as India
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Milk Supply in Mumbai to be Hit? Manufacturers Threaten to Stop Production Over Plastic 

Recycling Rule 
Nov 23, 2018 05:16 PM IST 

https://www.latestly.com/india/news/milk-supply-in-mumbai-to-be-hit-manufacturers-threaten-to-stop-

production-over-plastic-recycling-rule-503029.html 

 

umbai, November 23: While the 

plastic ban in Mumbai has been wel-

comed by the people and environtal-

ists in general, the condition of recycling en-

forced on those manufacturing plastic bags for 

packaged milk, may soon end up making Mum-

bai dry of its milk reserve and cause an alarming 

shortage of milk in the maximum city.  

According to a report in English daily Mid-day, 

plastic manufacturers in Maharashtra and 

Daman have made up their mind about stop-

ping supply of milk films to the dairies in entire 

Maharashtra. The manufacturers of milk films 

(plastic used for packaged milk) will only supply 

the remaining stock they have and will no long-

er manufacture milk films.  

 

The report mentioned that the decision to not 

produce milk films anymore is a protest by the 

manufacturers against the state govern-

ment's Extended Producer Responsibility (EPR) 

policy. The policy makes it mandatory for the 

manufacturers to recycle the plastic milk bags 

but has turned into an harassment tool by the 

Maharashtra Pollution Control Board (MPCB) 

and civic authorities, claimed the manufactur-

ers.  

A meeting was held in Pune by the dairy owners 

on the issue to discuss about the looming dan-

ger. The Milk Producers and Processors' Wel-

fare Federation demanded that the government 

come up with a solution soon as negative im-

pact on milk distribution will affect the supply 

of other products too. 

 

State to have laboratories to test adulterated milk: Bapat 
November 23, 2018 01:27 IST 

https://www.thehindu.com/news/cities/mumbai/state-to-have-laboratories-to-test-adulterated-milk-

bapat/article25571804.ece 

 

 

umbai: The Maharashtra govern-

ment may soon get laboratories to 

test samples of adulterated milk, 

Food and Drugs Administration (FDA) Minister 

GirishBapat informed the Council on Thursday. 

The State is currently sending samples to Gha-

ziabad and Hyderabad, and the process of get-

ting test results takes around six months.  

In a related development, the Assembly on 

Thursday passed an amendment Bill, making 

milk, food and drug adulteration cognisable and 

non-bailable.  
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Mr. Bapat said the government had directed 

local corporations, including the Brihanmumbai 

Municipal Corporation, to establish a ‘grahak-

panchayat’ for testing samples of adulterated 

milk. “However, that (scheme) did not take off, 

and in the meantime, we thought of amending 

the existing laws to make adulteration a crime 

which invites life imprisonment,” the minister 

said in response to a debate initiated by Con-

gress legislator Ashok Jagtap.  

The minister said adulteration has not only led 

to economic losses, but lives too have been lost 

to the business of mixing milk. This racket oper-

ates mostly after the supply vehicles cross the 

Octroi check posts in cities such as Pune and 

Mumbai. “The practice is rampant in bigger cit-

ies such as Mumbai. In October, we seized 

19,250 litres of adulterated milk in Malad,” Mr. 

Bapat said.  

Earlier, introducing a motion on the subject, Mr. 

Jagtap said milk is being mixed with detergent 

powder, soda, and glucose, which is threatening 

the lives of lakhs of consumers. “The govern-

ment must not spare anyone who is involved in 

this,” he said.  

The Assembly has meanwhile passed a Bill in-

troducing amendments to the Drugs and Cos-

metics Act. Now, the adulteration of milk, food, 

and drugs will be cognisable and non-bailable 

on the lines of the amendments made by Od-

isha, Uttar Pradesh, and West Bengal. 

With amendments in Sections 272 to 276 of the 

IPC, the jail term for the crime will be above six 

months up to life term. “It will ensure that 

those involved in adulteration will not get bail,” 

Mr. Bapat said in the Assembly.  

“Thousands of people are being killed in the 

State and country because of adulteration. 

Since there are loopholes in the existing laws, 

culprits walk free. An offender commits a crime 

in the morning, but gets bail by the evening. 

They will now fear the amended law,” the min-

ister said.  

The statement of objects and reasons of the Bill 

reads that the practice of adulteration in milk 

and other food articles and drugs is a serious 

threat to health of the public.  

As per the Bill, during police raids, offences of 

the adulterated or unsafe food and adulterated 

drugs are caught and an FIR is registered under 

Sections 272 to 276 of the IPC. “In such cases, 

arrest or detention of the accused is necessary 

for the purposes of effective investigation and 

collection of evidence. Since these offences un-

der the said sections are non-cognisable and 

bailable, the police and food safety inspectors 

face difficulties in investigation. Therefore, 

there is an urgent need for stringent punish-

ment for the offences under the IPC, which can 

equally act as a deterrent,” it said.  

In a recent analysis carried out by a consumer 

sector NGO, it was found that around 78% of all 

the milk samples had fallen short of the stand-

ard quality. According to Consumer Guidance 

Society of India (CGSI), the milk samples — 

branded and non-branded — did not meet the 

specifications of the Food Standard and Safety 

Authority of India. The CGSI tested 690 (228 

branded and 462 unbranded) samples collected 

from across the State from January to October. 

Of them, only 151 or 21.88% samples complied 

with the standards. 

 

 

 



Now Detect Milk Adulteration With An App Devised By IIT Hyderabad Researchers 
Nov 22, 2018, 15:13 PM IST 

https://www.indiatimes.com/news/india/now-detect-milk-adulteration-with-an-app-devised-by-iit-hyderabad-

researchers-357165.html 

 

ong gone are those days when people 

would get fresh milk that wouldn’t be 

diluted, adulterated or would differ in 

its colour or consistency. Over the years, milk 

colour has turned into pristine white, more di-

lute and has lacked consistency.  

In fact, those who extract milk from cows in 

villages are aware that its colour is towards yel-

low and it has a particular smell to it. In order to 

make the product more favourable and com-

mercially profitable over the years, its quality 

has deteriorated. 

Now researchers at IIT Hyderabad are working 

on a developing a smartphone equipped with 

sensors that can detect the amount of adultera-

tion in milk. The Times of India reported that as 

an initial step the researchers have developed a 

detector system to measure the acidity of milk 

through an indicator paper that changes colour 

depending on the level of adulteration. 

The system works in a way in which algorithms 

can be incorporated into a mobile phone which 

will accurately detect the colour changes. The 

research idea has found a place in November 

2018 issue of Food Analytical Methods journal. 

The research has been led by Professor Shiv 

Govind Singh. 

 

Nabard conducts dairy entrepreneurship workshop 
November 20, 2018 

https://cantoncaller.com/nabard-conducts-dairy-entrepreneurship-workshop/288374/ 

 

UDHIANA: A workshop on dairy entre-

preneurship development scheme 

(DEDS) submission of claims and gov-

ernment-sponsored schemes was held at Guru 

Angad Dev Veterinary and Animal Sciences Uni-

versity (Gadvasu) on Wednesday.  

The workshop was organized by National Bank 

for Agriculture and Rural Development (Nabard) 

in collaboration with Gadvasu & Dairy Develop 

Department Punjab. The workshop was attend-

ed by about 30 officers from dairy develop-

ment, animal husbandry department, bankers 

and progressive farmers.  

Parveen Bhatia from NABARD explained about 

DEDS and said it is a centrally sponsored 

scheme implemented through NABARD with an 

objective to promote setting up of modern 

dairy farms for production of clean milk, en-

courage heifer calf rearing, bring structural al-

terations in the unorganized sector and gener-

ate self-employment. He explained objectives of 

the scheme in detail and exhorted to adopt and 

promote the same.  

Dilbag Singh, deputy director, dairy depart-

ment, explained initiatives and training pro-

gramme run by the dairy department. He spe-

cial said an amount of Rs 13.77 crore released 

by the government to the state for DEDS, which 

will be provided to the beneficiary of this 

scheme as subsidy (25% to general category and 

33.33% to Schedule Caste category).  

He emphasised the farmers to adopt this 

scheme under ‘Mission Tandrust Punjab’ cam-

paign.  
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Dr H K Verma, director of extension education, 

Gadvasu, delivered a lecture on extension pro-

vided by Gadvasu for enhancing animal produc-

tivity, while Dr Jaswinder Singh talked about 

basic nutritional requirements and the strate-

gies to prepare balanced ration as per the cate-

gory, course of lactation and type of animal.  

 

Himachal Pradesh gets two milk projects in Mandi and Shimla under NDDB  
Monday, 19 November, 2018, 08 : 00 AM [IST]  

http://www.fnbnews.com/Top-News/himachal-pradesh-gets-two-milk-projects-in-mandi-and-shimla-under-nddb-

45087 

 

imachal Pradesh has acquired two milk 

processing plant projects, amounting 

to Rs 3,261.16 lakh, under the auspices 

of the National Programme for Dairy Develop-

ment for Mandi and Shimla districts. 

These have been prepared by the National 

Dairy Development Board (NDDB) and sanc-

tioned by the Government of India. They will be 

implemented by the government of the north-

ern state and are expected to help it in upgrad-

ing its dilapidated dairy units. 

“The milk processing plants have a capacity of 

50,000 litre per day (LPD). They will be located 

in the existing premises (Chakkar in Mandi dis-

trict) and in Dutt Nagar in Shimla district,” said 

an official statement by the Government of Hi-

machal Pradesh.  

“Out of Rs 3261.16 lakh, Rs 2,991.50 lakh will be 

the Centre’s share, while the remainder (i e Rs 

269.66 lakh) will be the share of the state gov-

ernment. This would provide direct employ-

ment to people and help thousands of farmers 

in Shimla, Kullu, Mandi, Bilaspur, parts of Ha-

mirpur and Kinnaur districts,” the statement 

added. 

While explaining the proposal, Nihal Chand 

Sharma, chairman, Milkfed, stated that the 

Government of India had approved Rs 1,629.66 

lakh for the installation of the new modernised 

milk processing plant in Dutt Nagar and Rs 

1631.49 lakh for the installation of the same in 

Chakkar. 

 

In addition to these, it has also been proposed 

that automatic collection units at the society 

level; a Milko scan at the plant level to generate 

transparency among milk producers, road milk 

tankers, training to farmers, technical staff and 

milk cooperative members, transportation sub-

sidy, an upgrade of the information and com-

munication technology (ICT) system under units 

of the milk federations, etc. would be included 

in the project.  

Sharma said that district Mandi is currently col-

lecting 35,000 litre of milk per day from Mandi 

and parts of Kullu districts. Milk is collected 

through 205 village dairy cooperative societies.  

“The milk processing plant in Chakkar was es-

tablished in 1971 under an Indo- German pro-

ject with an installed capacity of 10,000 LPD, 

which was later doubled to 20,000 LPD. In view 

of the old structure of the plant building and 

the increased activity level, it has been pro-

posed that the project be upgraded and the 

plant capacity be increased to 50,000 LPD,” he 

added. 

“In this proposal, there is also a plan to enhance 

the capacity of the Dutt Nagar facility, which is 

currently 20,000 LPD, by creating an additional 

processing facility with a capacity of 1 lakh LPD 

equipped with an ultra-high temperature (UHT) 
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milk packaging plant in a new location, since 

sufficient vacant space is not available in the 

existing premises for any expansion and this 

plant is handling around 60,000 litre of milk in 

flush,” said Sharma.  

“In addition to the above, the enhancement of 

plant capacity will also help to achieve the con-

sumer demand for milk and milk products in 

urban areas in the operational area of the milk 

federation,” he added. 

 

Families in Food: Milk Made 
November 18, 2018 6:00:47 am 

https://indianexpress.com/article/express-sunday-eye/families-in-food-milk-made-5450312/ 

 

n the Monday after Diwali, workers are 

still busy wrapping boxes of Mathura 

pedas in a shop on Bora Bazar Street. 

This is the Mathura Dairy Farm, which began in 

1948 when Rajnath Singh, one of millions of 

migrants who made this city their home, moved 

from the town of Jaunpur in Uttar Pradesh. 

Bombay was constantly expanding then, and 

Singh sensed an opportunity in the milk busi-

ness. “Soon, he started producing and supplying 

dairy products and sweets, which is why we are 

named the Mathura Dairy Farm,” says Vivek 

Singh, Rajnath’s great-grandson and the fourth 

generation owner of the business. 

Advertising 

Rajnath, like many patriarchs of the time, was 

known to be a resourceful, and big-hearted 

man. “He helped many others by giving them 

work. Many people from his town, who came in 

search of a job to Bombay, often found one at 

Mathura Dairy Farms,” says Singh. 

The shop is a simple, neat place with a variety 

of sweets and some farsan on display for cus-

tomers to choose from. It serves a variety of 

sweets, from different types of pedas and barfis 

to rasgulla, gulabjamun and sohanpapdi. 

The Mathura peda is their signature product. 

The recipe is simple — the mawa is roasted on a 

low flame, which gives the peda a smoky fla-

vour, and a hard texture. It is not overtly sweet 

and no colour is added. The method of cooking 

also gives it a longer shelf life of 10 to 12 days, 

making it ideal for exports. The shop receives a 

fair number of orders from the United States, 

Australia and the United Kingdom. “The orders 

start picking up during the festive season or 

during weddings. We have many clients abroad 

and it grows thanks to word of mouth,” Singh 

says. 

The family runs one more outlet, opposite the 

ChhatrapatiShivaji Terminus, which is the bigger 

of the two shops, and where people can sit 

down for a quick snack. “On the menu is samo-

sa chaat, cholebhature, jalebifafda, and lassi or 

masala milk to wash it down,” says Singh. 

The secret to the quality of its sweets is not just 

hard work in the kitchen. “We buy our raw ma-

terial, such as milk, sugar, from the same sup-

pliers my grandfather did business with,” says 

Singh. 

Singh, 30, changed a few things around, when 

he joined the business and introduced a few 

new items to the menu. “I introduced a couple 

of new dishes, with the chocolate chip kajukatli 

being my favourite” he says. 

The shop attracts customers from all walks of 

life. “If a watchman will buy sweets worth Rs 

200 from me in the morning, his boss too will 

come by in the evening,” he says. 
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Police Bust Cow Milk Adulteration Unit That Supplied Milk To Kolkata Households 
16 November 2018, 5:35 pm 

https://newsmen.in/news/police-bust-cow-milk-adulteration-unit-that-supplied-milk-to-kolkata-households/ 

 

 

olkata: Police have busted a cow milk 

adulteration unit in the heart of Kolka-

ta and have arrested three persons in 

this connection. 

The milk adulteration unit was functioning for 

the past several months in an old building at 

157 Baithakkhana Road near Sealdah. Three 

persons from Bihar had rented the premises to 

the run the unit. 

On getting a tip-off, Muchipara police station 

raided the premises today and recovered vari-

ous ingredients that were being used to adul-

terate cow milk. 

The seized items include 321 litres of liquid milk 

in nine large containers, five-kg chemicals 

meant for mixing in milk, 22-kg arrowroot, and 

11-kg milk powder. Police have arrested the 

three men who were running the unit. 

Once done with the process, milkmen attached 

to the unit used to go out with cans and supply 

the adulterated milk to households in different 

parts of Kolkata. People in the city have been 

paying a higher price for per litre of milk sup-

plied by them on the belief that it was pure cow 

milk. 
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Government lends $10m to Westland Milk for high value products 
Nov 29 2018 

https://www.stuff.co.nz/business/farming/108961366/government-lends-10m-to-westland-milk-for-high-value-

products 

 

he Government has given Westland Milk 

Products a $9.9 million loan to help 

build a plant to separately process mul-

tiple types of special quality milks into high val-

ue products. 

The terms of the interest-bearing loan have not 

been revealed, with Regional Economic Devel-

opment Minister Shane Jones declaring them 

confidential. 

All up, the plant being built at the West Coast-

based co-operative headquarters in Hokitika 

will cost $22m. 

"With suppliers from Karamea to the glaciers 

and 430 employees in Hokitika, an investment 

in New Zealand-owned Westland Milk Products 

is an investment in the economy of the whole 

West Coast," Jones said. 

 

National Milk Day: Singh emphasizes on quality livestock 
November 27, 2018 

http://www.indiancooperative.com/co-op-news-snippets/national-milk-day-singh-emphasizes-on-quality-

livestock/ 

 

peaking on the occasion of “National 

Milk Day” Union Agriculture & Farmers 

Welfare Minister Radha Mohan Singh 

said that 10 semen centres have been identified 

for the production of Sex Sorted Semen for the 

production of more female animals. It is essen-

tial to have good quality livestock breed in or-

der to increase production, he added. 

Proposals for two centres, in Uttarakhand and 

Maharashtra, have been approved. The founda-

tion stone of sex sorted semen centre in 

Rishikesh, Uttarakhand was laid in June 2018. 

Besides, INDUSCHIP has been developed for 

genomic selection of indigenous breeds and 

6000 dairy animals have been genetically evalu-

ated using it. 

He informed that under the RGM, 20 Gokul 

Grams in 13 states at a total cost of Rs 197 

crore have been approved. Apart from this, Un-

der the Pashu Sanjivni component of the 

scheme, 9 crore milch animals are being identi-

fied using UID (Unique Identification Device). 

He further added that 20 Embryo Transfer 

Technology (ETT) centres are being established 

in the country and proposal of 19 centres have 

been approved so far. These centres are pro-

ducing 3000 high genetic merit bulls of indige-

nous bovine breeds. 

The Minister informed that this year a new 

scheme the Dairy Processing & Infrastructure 

Development Fund (DIDF) has been initiated by 

the government. It aims to benefit 95 lakh milk 

producers in 50,000 villages and provide both 

direct and indirect employment to many skilled, 

semi-skilled and unskilled workers. 
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State farm bureau honors local dairy farmer Marie Canon 
Nov 26, 2018 

https://www.sharonherald.com/news/local_news/state-farm-bureau-honors-local-dairy-farmer-marie-

canon/article_f21a7f7c-c1b3-5d11-a300-02f11604d9e9.html 

 

HENANGO TOWNSHIP – Marie Canon 

enjoys sharing her knowledge of dairy 

farming and that passion is now being 

recognized. 

Canon was named this month as the state’s 

Outstanding Woman in Agriculture at the Penn-

sylvania Farm Bureau’s annual meeting this 

month in Hershey. 

She and her husband, Mark Canon, own the 

300-acre Canon Dairy Farm in Shenango Town-

ship. The farm, which also grows crops, has 

been in Mark’s family since 1909. Over the 

years, Canon said she’s enjoyed reaching out to 

the community. 

“I’ve done dairy promotions all over the area,’’ 

she said. 

Among her favorites is making milkshakes at the 

Lawrence County Fair. 

“We make them from good ice cream and good 

milk,” she said. “Everyone at the fair knows 

where they need to go for good milkshakes.” 

Canon also invites children to her farm to see 

how the dairy operation work. 

“I’ve always enjoyed having children on the 

farm, showing them how we care for our baby 

calves and cows, how dairy barns are designed 

for the comfort of our animals, how much it 

takes to feed the cows and how overall cow 

comfort helps us produce more milk,’’ she said. 

Canon has been active with agricultural promo-

tion and education in Pennsylvania, one key 

reason she won the farm bureau’s award. 

“People constantly refer to Marie’s proactive 

and can-do attitude and her love of talking with 

school children about farm life and food pro-

duction,” Pennsylvania Farm Bureau President 

Rick Ebert said in a press release. 

Canon also demonstrated robotic technology in 

front of about 125 representatives from the 

county and local schools during a Chamber of 

Commerce event called TechBrek. Canon’s farm 

was the first in Mercer County to use a robotic 

milking machine for their dairy cows. 

Displaying the robotic milking machine has been 

a part of Canon’s agricultural education efforts. 

During the 27 years she has hosted the farm 

bureau’s children’s program, she estimated that 

more than 1,000 children have visited the farm, 

and have seen the devices at work. 

“The kids absolutely love seeing the cows being 

milked by our robots,’’ she said. 

The Mercer County Farm Bureau’s annual 

“Brunch on the Farm” was held at Canon Dairy 

Farm in 2017. After enjoying a brunch at a park, 

almost 500 farm bureau members and guests 

visited five agricultural education stations. 

She’s been active in state agricultural organiza-

tions such as the Pennsylvania State Dairy Pro-

motion Board, and the Pennsylvania Friends of 

Agriculture Foundation, which preserves and 

promotes agriculture, and educates the public 

about agricultural business. 
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Gillibrand to Trump: Help dairy farmers 
Nov 25, 2018 

https://www.thedailystar.com/news/local_news/gillibrand-to-trump-help-dairy-farmers/article_4a4da69a-2a12-

5eb0-a16f-057e30d1b1b4.html 

 

n a public letter penned last week, Sen. 

Kirsten Gillibrand, D-NY, called upon Presi-

dent Donald Trump to reject any farm bill 

that does not include a refund for farmers who 

paid into a failed dairy insurance program. 

Established by the U.S. Department of Agricul-

ture in 2014, the Margin Protection Program for 

Dairy Producers is the primary insurance option 

for dairy farmers to protect their revenue when 

their production margins fall below a certain 

dollar amount. Production margins 

are designated as the difference between the 

price farmers receive for their raw milk product 

per hundredweight, or per 100 pounds, and the 

cost of feed for their dairy cattle. 

For farmers, especially in New York, where milk 

is the leading agricultural product, the MPP at 

first seemed like a logical investment. Ninety-

eight percent of Delaware County dairy farmers 

bought into the program when enrollment be-

gan in 2015, according to Mariane Kiraly, a sen-

ior resource educator with Cornell Cooperative 

Extension. 

She said while some farmers received payouts 

within the first year, the program ultimately did 

not deliver on its promises. 

"Farmers felt betrayed," Kiraly said. "The pro-

gram cost a lot of money and it didn't pay out. It 

didn't act like insurance should." 

Base premiums for the program start at $100, 

but can amount to several thousands of dollars, 

depending on the farmer's production history 

and the selected margin coverage levels, which 

range from $4 to $8. 

Thousands of New York farmers lost out on mil-

lions of dollars when milk prices and feed prices 

fell at the same time, according to a media re-

lease from Gillibrand's office, and the resulting 

margins fell outside of the program's coverage 

range. 

National milk prices reached a record high in 

2014, when farmers received an average of 

$24.07 per hundredweight, according to data 

from the USDA's National Agriculture Statistics 

Survey (NASS), but prices have since plummet-

ed. The USDA forecasts farmers earning around 

$16.35 per hundredweight for the 2018 market-

ing year. 

While there are several factors that determine 

the price of milk, Kiraly and her Cooperative 

Extension colleague Paul Cerosaletti attributed 

the four-year plunge in prices to both a distort-

ed landscape for international trade and a de-

cline in domestic sales. 

Kiraly cited growing tensions between the U.S. 

and some of its top trade partners, including 

Canada, Mexico and China. Hefty tariffs, espe-

cially from China, the third-largest market for 

U.S. dairy, have significantly slowed the growth 

of exports. 

On the home front, Cerosaletti said, fewer peo-

ple are drinking milk. Instead, U.S. consumers 

are turning to dairy alternatives, such as those 

made from nuts, soy, oats and even hemp.  

As a result, dairy farmers are facing what Cero-

saletti described as a "prolonged" challenge. 

For several years now, he said, the consensus 

among local farmers has been that occasional 

peaks in milk pricing are not enough to sustain 

their production costs. When prices do increase 

— as they are intermittently prone to, even in 

what Cerosaletti termed a "volatile" U.S. market 
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— the resulting windfall never lasts long enough 

to allow for any long-term recovery or stabiliza-

tion. 

In addition to falling milk prices, New York dairy 

farmers also must contend with the relatively 

high cost of feeding their cattle, Cerosaletti 

said. Production margins are calculated using a 

national average of feed costs and do not ac-

count for regional differences in climate and 

growing conditions. This national average favors 

farmers in the Midwest, for whom the cost of 

transporting feed is all but eliminated. For 

farmers in the Northeast, who primarily rely on 

grain imported from out of state, feeding their 

cattle is much more costly. 

In July, the Senate passed a Farm Bill with bipar-

tisan support. The bill included a $73 million 

provision secured by Gillibrand and ear-

marked for the issuance of refund checks to 

farmers for any unused MPP insurance premi-

ums from the previous year. Currently, the re-

maining funds are returned to the U.S. Depart-

ment of Treasury, rather than to the farmers 

who paid them. 

"Now is a time of unprecedented distress on 

dairy farms in every state and a failure to take 

meaningful action may condemn hundreds of 

dairy farms and farm families to financial ruin," 

Gillibrand wrote in her letter to Trump. "As a 

fellow New Yorker, you know the important 

role that dairy plays in our state and you have 

spoken frequently in support of dairy farmers 

and their rural communities." 

Kiraly said the $73 million refund would mean 

more to New York farmers than cash in their 

pockets. 

"It would be a very nice gesture," she said, add-

ing that passing the bill would also demonstrate 

a substantial commitment to farmers on the 

part of the federal government. 
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airy farming continues to be one of St. 

Lawrence County’s largest economic 

drivers, but small-scale family opera-

tions, as a main income source, are disappear-

ing. 

Towns like Madrid, Lisbon, and Canton still 

boast many dairy farms, but littered between 

them are decrepit barns that serve as a remind-

er of the changing times. 

Farming in St. Lawrence County has undergone 

massive change in the past 15 years with the 

number of dairy farms declining by 20 percent 

from 2002 to 2017. 

In 2002, St. Lawrence County had 407 dairy 

farms, according to a New England Milk Market 

report provided by St. Lawrence County plan-

ners. The same report showed 323 dairy farms 

were in operation in 2017. 

Madrid dairy farmer Kevin Acres, who operates 

a 300-cow farm, says his dairy has tripled since 

he got into the business in the 1980s. 
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St. Lawrence County is still thriving in terms of 

milk production, but the scale and feel of farms 

has changed greatly. Traditional family farms 

milking fewer than 100 cows are declining, 

while large-scale dairy operations are growing. 

A 2012 report from the United States Depart-

ment of Agriculture shows almost three-

quarters of dairy farms across the nation still 

had fewer than 100 cows, but the larger farms 

are producing more than 80 percent of the milk. 

That same report shows the midpoint herd size 

growing substantially over a 20-year period. In 

1992 the midpoint dairy herd size was 101; in 

2012 the midpoint was 900. That trend has like-

ly continued to climb, including in St. Lawrence 

County. 

Today, some local farms milk more than 2,000 

cows. Among them are the Stauffer Farm of 

North Lawrence, with 3,300; Woodcrest Dairy in 

Lisbon with 2,750; Mapleview Dairy of Madrid, 

2,200; and C & M Dairy, Lisbon, 2,000. 

In New York in 2002, only about 21 farms 

statewide had dairy herds of 1,000 or more 

cows. By 2012 that number had grown to 103, 

and many of those herds were larger than 2,500 

head. In that same period, the number of farms 

milking between 50 and 99 cows declined from 

3,345 to 1,675. 

Some of the county’s small farms have found 

success in the organic dairy market, but many 

have been forced to grow or shutter. 

Jagged decline 

The decline, however, has not been smooth and 

steady. There have been drops and spikes in the 

number of dairy farms over the 15-year period. 

At its lowest point in 2008, St. Lawrence County 

had only 266 dairy farms, and since then the 

number of farms grew as high as 340 in 2015 

before dropping back to 323 in 2017, the mar-

ket report shows. 

It’s difficult to pinpoint the cause of spikes and 

dips in the number of dairy farms, but small 

Amish farms likely play a role. 

According to the Association of Religion Data 

Archives, St. Lawrence County was home to 

1,840 Amish in 2010 and that number has al-

most certainly grown in recent years. 

While data on St. Lawrence County’s population 

in 2010 was not readily available, statewide the 

Amish population has increased from around 

5,000 in 2000 to an estimated 19,835 in 2018. 

Amish tend to rely on agriculture of all kinds, 

including dairy, to support their families. 

Milk production high 

While the decrease in farms has certainly im-

pacted many family-run operations and altered 

the lifestyle that spanned generations for many, 

it has not hurt the county’s milk production. 

In fact, St. Lawrence County’s 407 farms in 2002 

produced 615 million pounds of milk, while the 

323 farms in 2017 produced 798 million pounds 

of milk. 

Conversely, the rise in milk production in St. 

Lawrence County does not correlate with an 

increase in the number of milking cows. A re-

port from St. Lawrence County in 2002 showed 

38,018 dairy cows, while the New England Milk 

Market report showed 34,500 in 2017. 

Reports from the USDA show that the average 

dairy cow now produces substantially more milk 

than in the past. Acres says this is due to more 

efficient milking systems, more refined and con-

trolled bovine genetics, higher quality food, and 

better tracking, monitoring and treatment of 

sickness and other problems that arise. 

Changing times 

Several factors are likely contributing to the de-

cline of the family dairy farm. Volatile milk pric-

es have long plagued the industry. While the 



prices do tend to cycle around from year to 

year, prices have remained fairly low since 

2016. 

Similar periods of low prices have occurred on 

and off for decades, but milk payments today 

remain much lower on average than they were 

in the ’80s and ’90s when factoring in inflation. 

Acres says larger farms are better suited to ride 

out low prices due to better profit margins from 

the economy of scale. The larger farms also 

tend to have more borrowing power than tradi-

tional farms. 

The big farms find more savings through effi-

ciencies, including more modernized milking 

parlors, free stalls and more fuel-efficient 

equipment. Advances in technology have al-

lowed these large-scale farms to cut energy 

costs and better track expenses in real time, 

Acres says. 

While the traditional small family dairy farm as 

a main source of income is fading away, an in-

terest in agricultural life still exists. 

A nationwide back-to-the-land movement has 

many people interested in gardening, and in St. 

Lawrence County’s more rural areas, chickens, 

goats and beef cows remain commonplace. 

St. Lawrence-Lewis County BOCES is hoping to 

capitalize on this interest in agriculture to grow 

the area’s next generation of farmers. 

Next week North Country This Week will take a 

look at the Agricultural Studies Academy 

launched by BOCES in September. 
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on-dairy Yogurt Market 2018 – 

2025 

This comprehensive Non-dairy Yo-

gurt Market research report in-

cludes a brief on these trends, size, 

share that can help the businesses operating in 

the industry to understand the market and 

strategize for their business expansion accord-

ingly. The research report analyses the market 

size, industry share, growth, key segments, 

CAGR, Application and key drivers. 

The report organizes the Non-dairy Yogurt Mar-

ket across the globe into distinct portion based 

on industry standards. It also distinguishes the 

market based on geographical regions. The 

Non-dairy Yogurt report mainly throws light on 

dominant players in the regions of (North Amer-

ica, Europe, China, Japan, Latin America and 

India). Other regions can be added accordingly. 

Non-dairy Yogurt Market report analyzes the 

market at global and regional level. The Non-

dairy Yogurt market has been focuses on top 

manufacturers in global market, with capacity, 

production, price, revenue and market share for 

each manufacturer. The market has been fore-

casted based on revenue, market share and 

growth rate from 2018 to 2025 

The report includes major companies profiles 

operating in the global Non-dairy Yogurt mar-

ket. Key players have been analyzes in terms of 

attributes such as Company Basic Information, 

Manufacturing Base, Sales Area and Its Compet-

itors, Product Types, Application and Specifica-

tion. 

The global Non-dairy Yogurt Market Key Players 
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Coconut Grove Yogurt 

Yoso 

The Whitewave Foods Company 

The Hain Celestial Group 

General Mills 

COYO 

Crunch Culture 

Non-dairy Yogurt Market Types 

Soy Yogurt 

Cashew Yogurt 

Coconut Yogurt 

Others 

Non-dairy Yogurt Applications 

Frozen Dessert 

Food 

Beverages 

Others 

The study objectives of Non-dairy Yogurt Mar-

ket report are to share detailed information 

about the key factors influencing the growth of 

the market (growth potential, opportunities, 

drivers, industry-specific challenges and risks). 

Focuses on the key global Non-dairy Yogurt 

manufacturers, to define, describe and analyze 

the sales volume, value, market share, market 

competition landscape, SWOT analysis and de-

velopment plans in forecast period. 

 

In Russia, A Dairy Owner Dreams Of Delivering Cheese To Vladimir Putin 
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ussian President Vladimir Putin was 

fielding questions from a hall of sedate 

academics last month when suddenly, 

Oleg Sirota's riotous head of curly brown hair 

popped out of the crowd of dark suits. 

"I'm a farmer and cheesemaker from the Mos-

cow region," Sirota declared on national TV. "I 

wanted to thank you for the sanctions." 

Putin tried to correct Sirota, saying it was the 

Americans he should be thanking, but in his ex-

uberance, the bearded cheesemaker barely 

took note. Instead, he invited Putin to come 

visit his dairy and pick up a wheel of Swiss-style 

mountain cheese that has been ripening espe-

cially for him over the past four years. 

The sanctions Sirota was hailing are part of the 

Russian embargo against European and U.S. 

food imports. Putin's government introduced 

the ban in 2014 in retaliation for Western sanc-

tions meant to punish Russia for its annexation 

of Crimea and support for an armed insurrec-

tion in eastern Ukraine. 

Back then, Russia was dependent on foreign 

food imports, especially from the European Un-

ion. Moscow supermarket shelves groaned un-

der Italian salamis, Dutch tomatoes, Irish butter 

and French potatoes. Russian farmers, already 

struggling with the transition from communism 

to capitalism, could hardly compete with the 

EU's highly subsidized agricultural juggernaut. 

In 2014, though, "Putin managed to completely 

change our country's course of development," 

Sirota, 30, tells NPR at his dairy outside Mos-

cow, less than 50 miles from the Kremlin. "The 

old way of doing things was broken, and the 

government realized we need to make every-

thing ourselves: tractors, combines, cars, 

cheese, bread — everything." 

Sirota says he was interested in farming as a 

boy and enrolled in an agricultural college. But 

he dropped out and went into information 
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technology because he didn't see a future for 

farming in Russia. 

Then came Putin's military intervention in 

Ukraine, followed by Russia's international iso-

lation. Sirota spotted a business opportunity. In 

2015, he started Russky Parmezan (Russian 

Parmesan) in the village of Dubrovskoye. 

"I dropped everything," he says. "I sold my 

apartment, my car, my business — and moved 

into a trailer on a field to start my dairy and live 

the Russian dream." 

 

Enlarge this image 

Sirota shows off a wheel of cheese with Vladi-

mir Putin's name. He's been saving it especially 

for the Russian president, but so far has had no 

luck delivering it.  

Lucian Kim/NPR  

He started out with just one partner, Sergei Ne-

dorezov, a Russian who had learned to make 

cheese in Germany. 

Like most start-ups, the dairy began on shaky 

financial footing, but Sirota says he tapped into 

a groundswell of support for locally produced 

food. By chance, he found a Swiss dairy farmer 

living in a neighboring region who could provide 

him with high-quality milk. And then, the Rus-

sian Agriculture Ministry started offering subsi-

dies to farmers like him. Sirota says the gov-

ernment gave him about $350,000 to build a 

new cowshed. 

"The government bought every second cow for 

me," says Sirota, as he shows off the new cow-

shed. He now owns 40 cows and plans to buy 60 

more next year. 

Sirota says he can't produce all the milk he 

needs but at least wants enough of his own to 

make Parmesan, which takes one-and-a-half 

years to mature. A wheel of the hard cheese 

weighs 65 pounds and sells for 40,000 rubles, 

about $600. 

The dairy industry is booming. Before the sanc-

tions, there were just six cheesemakers in Rus-

sia, Sirota says. Today, there are 400. Russky 

Parmezan employs 50 people, most of them in 

sales. 

Russian agriculture as a whole has seen an up-

swing since the counter-sanctions were im-

posed. Wheat exports have reached record-high 

levels, giving American farmers a run for their 

money. Meat production increased by 14 per-

cent during the first three years of the embar-

go, and domestic dairy products now cover 82 

percent of Russia's domestic needs. 

Part of Sirota's brand is politics, which he says is 

inseparable from farming. A plaque at the en-

trance to his creamery says it was opened "on 

the first anniversary of Russia's introduction of 

countermeasures to Western sanctions." A flag 

used by Kremlin-backed fighters in eastern 

Ukraine flutters over the dairy. He even has a 

goat named after German Chancellor Angela 

Merkel, one of the main backers of sanctions 

against Russia. 

Sirota, gregarious and self-deprecating, is una-

pologetic. 

"Russians are like a spring. The more you push 

them down, the stronger they bounce back up," 

he says. "We've developed the most when we 
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understood that we were surrounded by ene-

mies and could only rely on ourselves." 

 

Sirota boasts that practically all the equipment 

in his immaculate facility is Russian-made, ex-

cept for some pumps, milk hoses and mops. 

Through large windows, customers at the 

dairy's sales counter can watch workers making 

cheese in giant stainless steel vats. 

"Of course French cheese is tasty," says one 

shopper, Vladislav Kudinov, a Moscow busi-

nessman who owns a house nearby. "But the 

cheese made here is also good. Cheese is like 

people: we're all basically alike, but still have 

different faces and personalities." 

Besides Parmesan, Sirota makes cheese with 

names such as Tirolsky (Tyrolean) or Guberna-

torsky (Governor's) that have the same texture 

as hard Swiss cheeses, with a mild, nutty flavor. 

Sirota wants to return to the traditions before 

the Bolshevik Revolution, when the Russian 

Empire sold cheese and butter to Western Eu-

rope. He's trying to get ahead of the competi-

tion and start exporting to Austria, Germany 

and France. 

Yet there's a domestic customer he's still pursu-

ing without any apparent success. 

"I have this hobby. Normal people collect 

stamps, and I try to give my cheese to Putin," 

Sirota says. "I know about a hundred ways how 

to get into an event with Putin, but every time, 

his security takes away my cheese." 

After his on-camera offering to the Russian 

president last month, Sirota says he received a 

visitor claiming to represent "you know who." 

Sirota eagerly loaded up the mysterious guest's 

car with 100 pounds of his best cheese and saw 

him off. 

"Now I'm sitting here wondering if he really 

came from Vladimir Putin or was some kind of 

con artist," Sirota says. "My wife says I'm an 

idiot." 

Sirota laughs out loud. He doesn't seem both-

ered in the least. 

 

 

 

 

$240m milk powder plant officially opened 
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https://www.radionz.co.nz/news/country/376587/240m-milk-powder-plant-officially-opened 

 

he Mataura Valley Milk plant is a joint 

venture between a Chinese group and 

Southland farmers, and aims to produce 

30,000 tonnes of infant formula a year. 

State-owned China Animal Husbandry Group 

has a 72 percent share in the business, farmers 

own a 20 percent stake and institutional inves-

tors hold the rest. 
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The plant started production in August, but was 

officially opened by the Minister of Agriculture, 

Damien O'Connor, this afternoon. 

Mataura Valley Milk general manager Bernard 

May said the plant was running at capacity, 

processing about 700,000 litres of milk a day, 

and the first shipment of whole milk powder 

left in early November. 

"The plant is performing at peak milk processing 

capacity in its first year with no major issues, 

producing exceptionally high-quality product," 

he said. 

Nutritional product trials begin in mid-

December, with the first commercial production 

set down for February. 

A rigourous testing process follows, with first 

nutritional products likely to be leaving the 

plant in April, Mr May said. 

"We're working hard to build trust and confi-

dence with the world's best-known nutrition 

brands to achieve our vision of being the 

world's best nutrition business," he said. 

So far 78 jobs had been created at the plant, 

and more than half had been filled by Southland 

locals, Mr May said. 

"The local community has been very very sup-

portive of this project, and the economic bene-

fit of this business in the region is estimated to 

be $90 million every year," he said. 

Mataura Valley Milk has 27 farmer suppliers 

and continued to field significant interest from 

farmers wanting to become farmer sharehold-

ers, Mr May said. 
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mongst product, ice cream segment is 

expected to have steady market 

growth due to growing demand and 

rising usage rates in all levels of population. Asia 

Pacific acquired considerable share during the 

forecast period due to the rising consumer base 

and increasing demand from growing end-use 

industries. Countries like China, Indonesia, Ma-

laysia, Bangladesh, and Thailand are the key 

markets in this region which are increasing the 

demand for dairy products. 

Top Manufacturers profiled in the report are: 

Agropur (Canada), Arla Foods (Denmark), Dairy 

Farmers of America (USA), Danone (France), 

Dean Foods (USA), Fonterra (New Zealand), 

Groupe Lactalis (France), Parmalat (Italy), Guja-

rat Cooperative Milk Marketing Federation (In-

dia), Megmilk Snow Brand (Japan), Meiji (Ja-

pan), Nestle (Switzerland). 

The report aims to present actual and retro-

spective information about the volumes, dy-

namics, structure and characteristics of produc-

tion, imports, exports and consumption and to 

build a forecast for the market in the next five 

years. In addition, the report presents an elabo-

rate analysis of the main market participants, 

price fluctuations, growth and demand drivers 

of the market and all other factors, influencing 

its development. Milk & Dairy Products are pro-

fessional organizations that provide systems 

integration products and services to customers, 

usually corporate or corporate. 

Market Segmented by Types: Fluid Milk, Milk 

Powder, Butter, Cheese, Ice Creams, Yogurt 
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Market segmented by Applications:  Hypermar-

ket, E-Commerce, Retailers 

Market segmented by Regions: Geographically, 

this report is segmented into key Regions, with 

data on: Sales, Sales revenue, Market Share and 

Growth Rate (%) in these regions, from 2012 to 

2023. The report covers North America (United 

States, Canada and Mexico), Europe (Germany, 

France, UK, Russia and Italy), Asia-Pacific (China, 

Japan, Korea, India and Southeast Asia), South 

America (Brazil, Argentina, Columbia etc.), Mid-

dle East and Africa (Saudi Arabia, UAE, Egypt, 

Nigeria and South Africa), RoW (Rest of World) 

Table of Contents of the study  

There are 15 Chapters to deeply display the 

global Blended E-learning market. 

Chapter 1, to describe Blended E-learning Intro-

duction, product scope, market overview, mar-

ket opportunities, market risk, market driving 

force; 

Chapter 2, to analyze the top manufacturers of 

Blended E-learning, with sales, revenue, and 

price of Blended E-learning, in 2017 and 2018; 

Chapter 3, to display the competitive situation 

among the top manufacturers, with sales, reve-

nue and market share in 2016 and 2017; 

Chapter 4, to show the global market by re-

gions, with sales, revenue and market share of 

Blended E-learning, for each region, from 2012 

to 2018; 

Chapter 5, 6, 7, 8 and 9, to analyze the market 

by countries, by type, by application and by 

manufacturers, with sales, revenue and market 

share by key countries in these regions; 

, and breakdowns have been determined using 

secondary sources and verified primary sources. 
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airy Australia is predicting Australian 

milk supply could plummet by as much 

as 7%  this season in a "worst case 

scenario".  

If that eventuated, it would bring the national 

milk pool to a two-decade low of 8.6 billion li-

tres and lead to extensive pressure across local 

supply chains, Rabobank’s latest Agribusiness 

Monthly said. 

That was in stark contrast to production condi-

tions in New Zealand, where milk collections 

continued to pour in, leading to national supply 

climbing almost 6% for the first four months of 

the 2018-19 season to September 2018. 

With weather conditions and pasture growth 

largely favourable in October, milk collections 

across the peak supply month were expected to 

remain elevated compared to the previous year. 

International guidance suggested a 88% chance 

of El Nino conditions developing for the tropical 

Pacific over the coming months to January. 

International modelling also suggested El Nino 

conditions might continue through to autumn 

2019, while NIWA noted some long-range mod-

els suggested such conditions might linger 

through to winter next year. 

Oceania commodity prices were mixed in Octo-

ber; the general theme of plentiful production 
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in New Zealand continued to underpin pricing 

pressure on whole milk powder, while butter 

and skim milk powder prices moved fractionally 

upwards. 

RaboResearch expected further upside in com-

modity prices to occur through 2019, helped by 

steady demand and tighter global milk supplies. 

Meanwhile, farmgate beef prices continued to 

fall in Otago, as the number of cattle coming 

forward for slaughter gained momentum 

against the backdrop of weak US imported beef 

prices. 

With the new season kill now well under way, 

increasing supplies were putting downward 

pressure on prices as processors looked to re-

gain some margin, the report said.In the longer 

term, Rabobank expected total beef production 

for 2018-19 to be slightly down on last season (-

3%), ensuring a certain amount of procurement 

pressure was likely to remain present in the 

market throughout the season. 

While demand from the US for New Zealand’s 

lean grinding beef products remained weak, 

there were signs that demand was starting to 

improve. China’s demand outlook remained 

positive and buyers were currently actively 

seeking product.  
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lobal Instant Full Cream Milk Powder 

Market Insights, Forecast to 

2025provides exclusive research re-

view, major analytics services and market in-

sights. The document crucially provides strate-

gic plan for project execution and any opera-

tional support to help clients grow their reve-

nues. Company have faith on us to find new 

revenue streams, and minimizing market risks. 

However, the end-use applications in the mar-

ket are likely to promote product demand in the 

forecast timeframe. Instant Full Cream Milk 

Powder Market stands with highest revenue 

and contribution in the major countries. Growth 

of the market was driven by increased de-

mands, increased applications, expansion of the 

industry chains and increased expenditure. 

Some of the noteworthy trends of the industry 

includes emerging market place convenience 

and industry consolidations. This report re-

searches the worldwide Instant Full Cream Milk 

Powder market size (value, capacity, production 

and consumption) in key regions North Ameri-

ca, United States, Canada, Mexico, Asia-Pacific, 

China, India, Japan, South Korea, Australia, In-

donesia, Singapore, Malaysia, Philippines, Thai-

land, Vietnam, Europe, Germany, France, UK, 

Italy, Spain, Russia, Central & South America, 

Brazil, Rest of Central & South America, Middle 

East & Africa, GCC Countries, Turkey, Egypt, 

South Africa. 

This report focuses on the top manufacturers’ 

Potassium Fluorosilicate capacity, production, 

value, price and market share of Potassium 

Fluorosilicate in global market. This study cate-

gorizes the global breakdown data by manufac-

turers, region, types and application including 

Milk Based Beverages, Bakery & Confectionery, 

Other. 
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Instant Full Cream Milk Powder market is con-

trolled by these major players: NZMP, Dairy-

gold, Alpen Food Group, Vreugdenhil, Bel-

gomilk, Oz Farm, Hoogwegt International, 

Kaskat Dairy, Miraka, Open Country Dairy, Hol-

land Dairy Foods, Synlait, Vitusa, Promac Enter-

prises, Dale Farm Ltd, United Dairy, Ace Interna-

tional 

The market size may witness strong gains due 

to increased demands in the industry. It also 

analyzes the market status, market share, 

growth rate, future trends, market drivers, op-

portunities and challenges, risks and entry bar-

riers, sales channels, distributors and Porter’s 

Five Forces Analysis. 

Report mainly objects: 

To analyze the global and key regions market 

potential and advantage, opportunity and chal-

lenge, restraints and risks. 

To identify significant trends and factors driving 

or inhibiting the market growth. 

To analyze the opportunities in the market for 

stakeholders by identifying the high growth 

segments. 

To focuses on the global key manufacturers, to 

define, describe and analyze the market compe-

tition landscape, SWOT analysis. 

To strategically analyze each submarket with 

respect to individual growth trend and their 

contribution to the market. 

To strategically profile the key players and 

comprehensively analyze their growth strate-

gies. 

To define, describe and forecast the market by 

type, application and region. 

To analyze competitive developments such as 

expansions, agreements, new product launches, 

and acquisitions in the market. 

The competitive landscape of the respective 

market, along with the company profiles of the 

leading players are discussed in detail. The 

global Instant Full Cream Milk Powder market 

remains highly competitive consisting of several 

large enterprises. 

The final segments includes an analysis of re-

cently issued patents, with a summary of pa-

tents related to Instant Full Cream Milk Powder, 

essential materials, manufacturing methods, 

and applications. Patent analysis is performed 

by region, country, assignee, patent category, 

product type, technology type and application.

 

 

 

 

 

 

 

Catalpadale Bristol Dairy Scholarship open to ATI dairy students 
November 17, 2018 
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students/524672.html 

 

ncoming freshmen and enrolled ATI stu-

dents are encouraged to apply for 

the Catalpadale Bristol Dairy Scholar-

ship through The Ohio State University College 

of Food, Agricultural, and Environmental Sci-

ences. 

The scholarship was established in 2016 by Lois 

H. and John W. Douglass. It was put in place to 

help two Ohio ATI students who want to make a 

difference in production agriculture and work 

on a dairy farm after graduation.  

Award candidates must be Ohio high school 

graduates focusing on a degree in dairy or dairy 

production and management. 

Priority consideration will be given to students 

who submit the scholarship application 

by February 15. Applications submitted after 

this date are considered if funding is available.

Linwoods Dairy auction attracting international attention 
17 November, 2018 01:00 

http://www.irishnews.com/business/2018/11/17/news/linwoods-dairy-auction-attracting-international-attention-

1487189/ 

 

  

N online auction, which will see ma-

chinery and equipment from a Co Ar-

magh dairy go under the hammer is 

attracting international attention. 

Enquires have been received from as far as Afri-

ca and India for items from the former Lin-

woods Dairy in Armagh city. 

The auction extends to 100 lots, ranging from 

the 90,000 litre raw milk tanks used at the start 

of the process, to the shrink-wrapping machin-

ery, which protects cases of bottled milk at the 

end. 

The highest value items are the two highly au-

tomated processing lines that both have the 

flexibility to fill pint, litre or two litre bottles. 

Paul Cooper of industrial auctioneers Eddisons 

CJM said they are not surprised by the level of 

interest. 

"This dairy was purpose-built in 2004 by APV, 

which is the name that you always like to see 

attached to this sort of processing kit. It was 

further upgraded as recently as 2010. 

“The result is a really neat, well-laid out modern 

facility although, good as it is, the two produc-

tion lines mean that it does not have the scale 

to rival the gigantic super-dairies that are now 

being built to compete in the cut-throat busi-

ness that liquid milk has become.” 

“Apart from the interest from India and Africa, 

we have also been fielding enquiries from sev-

eral European countries as well as businesses 

nearer to home. Whilst a number of them are in 
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the milk business, most of this this equipment 

would be 

equally useful to people looking to bottle juices, 

water or other drinks," Mr Cooper added. 

A viewing session for interested companies and 

their agents is to take place at the Monaghan 

Road site next Thursday, November 22. 

The full auction catalogue is available at 

www.eddisonscjm.com. The online sale will 

close at noon on Thursday, November 29. 

Linwoods closed its Monaghan Road dairy in 

June following a decision to exit the milk busi-

ness and concentrate on its lucrative health 

food business. 

The company diversified into health food prod-

ucts in 2002 and now supplies more than 25 

countries around the world. 

In April Linwoods announced up 90 jobs cuts - a 

third of its total employees, with falling demand 

for white bread and increasing distribution 

costs in its bakery and dairy divisions leading to 

a major restructuring of the business. 

 

 

European Dairy Association Welcomes News Of Brexit Agreement 
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resident of the European Dairy Associa-

tion (EDA), Michel Nalet, acknowledged 

the efforts made by both negotiation 

teams in Brexit to come to a withdraw agree-

ment. 

Speaking at the Annual Convention of the EDA 

in Dublin yesterday, Nalet welcomed the news 

that both sides reportedly reached a deal. 

EU Dairy Industry 

“The European dairy industry is integrated 

across borders. This is especially true for the 

island of Ireland but applies also to the rest of 

Europe. We, therefore, welcome the news that 

the UK and EU negotiators have reached a deal 

on the withdrawal agreement and on the politi-

cal declaration on the future relationship be-

tween the EU and UK,” he said. 

“We have consistently called for both sides to 

avoid a no deal situation and to ensure the 

closest possible future trading relationship. We 

now look to EU and UK leaders to sign off the 

agreement as quickly as possible to allow the 

EU and UK parliaments to ratify.” 

Nalet added that it is in the interest of the dairy 

industry, and of the citizens, in the Union as 

well as in the United Kingdom, that this with-

drawal agreement secures the free movement 

of milk and dairy products between the UK and 

the EU. 

The EDA highlighted that there are 700,000 

dairy farmers across the EU, with 12,000 milk 

and processing sites, and more than 300,000 

people working in the sector. 
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FDA extends comment period on ‘milk’ definition 
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he U.S. Food & Drug Administration has 

extended the comment period by 60 

days on the request for information on 

labeling plant-based products with names that 

include the names of dairy foods such as “milk,” 

“yogurt” and “cheese.” The original comment 

period was scheduled to end on Nov. 27 and 

now is scheduled to run until Jan. 25. 

The agency intends to take this action in re-

sponse to requests for additional time to submit 

comments. “FDA believes that the extension 

would allow adequate time for interested per-

sons to provide input without significantly de-

laying any potential further action on these im-

portant issues,” the agency said in a release. 

The U.S. Food & Drug Administration has ex-

tended the comment period by 60 days on the 

request for information on labeling plant-based 

products with names that include the names of 

dairy foods such as “milk,” “yogurt” and 

“cheese.” The original comment period was 

scheduled to end on Nov. 27 and now is sched-

uled to run until Jan. 25. 

The agency intends to take this action in re-

sponse to requests for additional time to submit 

comments. “FDA believes that the extension 

would allow adequate time for interested per-

sons to provide input without significantly de-

laying any potential further action on these im-

portant issues,” the agency said in a release. 

The National Milk Producers Federation (NMPF) 

thanked FDA for the extension. 

“It is crucial that all interested parties have ad-

equate time to more fully address FDA’s exten-

sive list of questions about the labeling issue 

and why it matters from a nutrition and public 

health standpoint,” said Jim Mulhern, president 

and chief executive officer of NMPF, which has 

long urged FDA to enforce existing rules on 

what should and shouldn’t properly be called 

“milk.” 

NMPF added, “This extension will allow the 

dairy community, as well as health profession-

als, to fully explain why consumers deserve ac-

curate and honest information about their food 

options.” 

A survey conducted by the research firm IPSOS, 

commissioned by Dairy Management Inc., 

found that misperceptions were common re-

garding the nutritional value of true milk versus 

imitators that are industrially produced by mix-

ing water with small amounts of a plant-based 

product, along with various whiteners, stabi-

lizers, emulsifiers and other chemical ingredi-

ents. 

For example: 

73% of consumers believed that almond-based 

drinks had as much or more protein per serving 

than milk, even though milk has eight times as 

much protein. 

53% said they believed that plant-based food 

manufacturers labeled their products “milk” 

because their nutritional value is similar, which 

is incorrect. 

Even research funded by plant-drink processors 

shows confusion. According to a study from the 

International Food Information Council Founda-

tion, one-quarter of consumers of coconut, soy 

and almond beverages either thought that 

those drinks contained milk or weren’t sure 

whether they did. 
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Some organizations have already started filing 

comments with FDA regarding the definition of 

milk. 

In comments submitted Nov. 1, People for Ethi-

cal Treatment of Animals (PETA) pointed out 

that since FDA defines "milk" as something pro-

duced by "healthy cows," the dairy industry it-

self isn't producing it, as up to 50% of cows 

used for milk suffer from mastitis. 

"The bovine udder secretions on the market 

today are contaminated with pus, antibiotics 

and hormones," PETA president Ingrid Newkirk 

claimed. "PETA is calling on the FDA to stop 

fretting about what to call nutritious vegan 

milks and start coming clean about a fluid that 

doesn't meet its own definition." 

 


